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BARRIERS TO CENSUS PARTICIPATION
There are widespread concerns about how Census data could be used, and nearly one third believe that their participation
doesn’t matter. In addition, many would be uncomfortable completing the Census on the internet.
Agree

My participation in the Census doesn’t matter

27%

(Don't Know)

7%

Disagree

66%

I am concerned about how the personal information I
provide in the Census would be used

71%

3%

26%

I am concerned about how police or immigration would
use the data from the Census

71%

4%

25%

I would be comfortable completing the Census form on
the internet

Please tell me whether you agree or disagree with each of the following statements about the Census.

59%

3%

39%
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CENSUS PARTICIPATION SEGMENTATION

Census Ambassadors
Census Participation
Scale = 270-300
26%

Needs Reminders
Census Participation
Scale = 150-269
41%

Census Skeptics
Census Participation
Scale = 0-149
33%
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INFORMATION SOURCES BY PARTICIPATION SEGMENTS
Census Ambassadors are more likely to use traditional sources of news (television, radio, newspaper) on a daily basis. Census
Skeptics are much less likely to regularly use newspapers and social media other than Facebook.
Overall

Census Ambassadors

Needs Reminders

Census Skeptics

Percent Daily
50%
62%

Television news

49%
43%
43%
56%

Radio

41%
35%
38%
51%

Newspapers, either in print or online

42%
22%
38%
36%
38%
41%

Facebook

34%
36%

Other social media like Twitter or Instagram

41%
24%

Please tell me how frequently you use the sources below for information about local news and events in Santa Clara County.
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MESSAGE STATEMENTS
Messages about standing up to antagonistic voices in Washington, civic duty, and ensuring community funding from state and
federal government are rated as the most convincing reasons to participate in the Census.
10 - Very Convincing

The White House and the federal government have repeatedly
attacked California over immigration and environmental policies.
Now they want to make sure California loses representation in
Congress. Every Californian should stand up and make our voices
heard in Washington.

It's everyone's civic duty to stand up and be counted. Taking part in
the Census is just the right thing to do for our community.

Participating in the Census is essential to ensure our community gets
our fair share of more than $600 billion every year in federal and
state funding for things like local schools, VTA buses and light rail, and
Santa Clara County’s hospitals and clinics.

7-9

Mean

52%

26%

8.23

49%

31%

47%

30%

8.19

8.09
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THREE MESSAGES IN ENGLISH AND SPANISH
A: Civic Duty

B: Health, Housing and Transit

C: Voices
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EXECUTIVE SUMMARY
●

In English, the top performing creative was extrinsic motivation (health, housing and transit) while in Spanish it was motivation to be
heard (our voices), although all CTRs were clustered in the same range by language. In English, the intrinsic benefits (civic duty) and
motivation to be heard (our voices) message performed the same.

●

Across the board, CTRs were higher in Spanish compared to English. The Spanish creative was far more compelling to the Spanishlanguage audience than the English creative was to the English-language audience.

●

All the metrics are generally low compared to a benchmark of a contentious public policy debate. The reasons for that could be the
creative or, we suspect, the low-saliency of the issue at the moment and the general county-wide targeting. The far higher engagement
of the Spanish-language creative suggests the power of microtargeting rather than general audience targeting.
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RECOMMENDATIONS

● Microtarget and localize creative - by city or neighborhood - to amplify the
extrinsic value of participating in the 2020 Census for their neighborhoods.
The dramatically higher response rates in the Spanish-language creative suggest
targeting of geographic, ethnic or interest-group cohorts will be more
effective. Data also suggest "broadcast" approaches will be less effective.

● Focus on the value of extrinsic motivators - healthcare, public services, school
lunches, college scholarships and more.

● Diversify media channels - including social media sites such as Facebook and
Twitter - which tend to see strong engagement and conversion rates.
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COUNT ME IN CAMPAIGN

COMMUNITY B ASED ORGANIZATIONAL FUNDING

• Released Request for Proposals (RFP) through
partnership with Silicon Valley Community
Foundation
• Over $1 million will be distributed to 501(c)(3)s
or organizations that have a fiscal sponsor
• RFP closed on November 26th

• Awards in January 2020

ADDITIONAL OUTREACH EFFORTS FOR
OLDER ADULTS

• Questionnaire Assistance Center/Kiosk Network
• County facilities, libraries, etc.
• Creating a call-in system
• Size 14 font in materials

• Placemats for senior care facilities

OPPORTUNITIES TO PARTICIPATE
1. Take the pledge!
2. Share on Social Media
1. Facebook.com/SCCcensus
2. Twitter: @SCCcensus

3. Recruit for Census positions
• www.2020census.gov/jobs
• Flexible hours
• Enumerators are paid $30/hour

4. Incorporate census outreach and education efforts in your existing structure

5. Deliver tested messages
6. Encourage your friends, family, colleagues, neighbors to complete their Census

